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EREESEE, BEEER, TE
RS FREHIRIK . Follow your heart,
follow your dream. While you are still
dreaming, dream bigger, dont settle
down.

--- Howdrd Schultz (21 % i%ceo)
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Starbucks initially sold only coffee beans and later
transitioned into its current business model, rapidly
expanding its chain and becoming dan iconic
symbol of American lifestyle. Some of its stores
even formed adlliances with unrelated businesses
like supermarkets and bookstores, operating ds

mixed-use shops.
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they have designed and produced
the highest quality products since
2001. Accompanied with excellent
customer services, they also offer
an interestingly competitive price.
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The now globally recognized brand
name "Starbucks’ was inspited by Moby
Dick, imbued with the legendary tales

of maritime adventure and the

edrliest stories of coffee trade.
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What they create

Starbucks

coffee ( #hurdE ) Cake (FiE ) Frappuccino( & /k42) Bread (%]
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ESPRESSO & MORE

o et #F TALL KX#F GRANDE
g 8 Pl HRiE Caffe Latte 120 135
R R & Cappuccino 120 135

5 Z25| 8 Flat White 135 150
EZXMNEE Americano 95 110
FE& Mocha 135 150

| }8 I8 25 LU i 135 150
RSB RESRABE EWEIL AT EREEKEE QIR SRR AR AR ﬂl‘s ;‘EI"“ - Latte Macchiato
Toffee Nut Crunch Latte Vanilla Nougat Latte B a) Espresso Choice Extra Shot Maple Pecan Latte ) > J L i 1 [[0 155
y - 4 :
£ HEIE ST 2= Caramel Macchiato

wigh $Z B ENIR T /1 Classice Hot Cholocate 135 150

3 | 7KFBIZ Iced Caffe Latte 120

| - L JKK#EEE Iced Cappuccino 120
s st it et R et JKEEB B Iced Flat White 135
== | JKEZXMNEE Iced Americano 95
' = 7KEE£ Iced Mocha 135

7KIR 52 71 Iced Chocolate 135

me JKIRIRIEZF LS Iced Latte Macchiato 135
JKEFEIEZTZE Iced Caramel Macchiato 140

ZHAIERIAEL MAKE IT YOURS
fE BRI RS Signature Espresso Roast
AI— 7 R FEIR(TE., B R, £5E) Extra Syrup +$15 | — 12245 Extra Shot +$15

R E Pl

Iced Caffé Americano Espresso
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Starbucks Features
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"EFrE Xl BIT R
"The expert knows how to enjoy dn
[talian coffee.’
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Founder Huang Mingxian had his first taste of Espresso,
and the strong flavor left a profound impression on his
taste buds, motivating him to make a great cup of
coffee. He remained committed to manually roasting the
bedans, meticulously turning them, and controlling the
heat to discover the sweet spot that would allow the
coffee beans to perfectly release their flavors. After
four years of research and development, he created the

classic recipe.
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Named after the Italian goddess Louisa, she
stands as a guardian of the belief that every
coffee enthusiast deserves a great cup of coffee.
With an unwavering passion for the specialty
coffee culture, she founded the first store in
2006, setting in motion the global vision of the
Louisa Specialty Coffee chain brand.
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tarting from scratch, from a small roasting
machine in a lunchbox to a 5-square-meter
shop, step by step, now spanning from
street corners to prime locations, from
campuses to tech giants, there are over 500
uniquely styled and distinct Louisa stores
across Tdiwan. It has become the largest
affordable chain of specialty coffee in
Taiwan.
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What they create

Featured products

This is their famous specialty food, highly acclaimed for its delicious taste.
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LOUISA COFFEE

In—{a#EE] AddCheese +%10
IN—{3ENEE Add Omelette +310

English Muffin IEHE

HAEERIESE 50
Pork & Cheese

HRESENE 60
Pork, Egg & Cheese
LERRNIESE 70

Double Pork & Cheese

UEFRANIESEME 80

Double Pork, Egg & Cheese

EE E—ErSiTes
IV EB{EAL FE+515 IMIEB{ETE+320

Egg Burger maiicm BE

EET] « 40
Cheese with Peanut Butter

N BREES] 45
Ham & Cheese with Peanut Butter
IEAREES] 50
Bacon & Cheese with Peanut Butter
BRe {E—AnaiTes

M ER{EAL FE+515 (MR BN E+520

Pocket Omelette iR,
NSEBE = e

EES] o 50
Cheese

Sk 55
Meat Sauce

B4R 60
Bacon

B 60
Tuna

iz 60
Vegetables

Burger RE

RASREEAZ 65

Jalapefio Pork

HEURAE 70

Japanese Roasted Pork

EFRERHTAE 75

Jalapefio Beef

gﬁﬁﬁlﬁﬁ*@ﬁ 75
eef Bourguignon
R EE) AR E 75

Double Chease Chicken

#iE im0
MIEREIETFE+915 M BEEE SR +515

Bagel ‘ﬁ
A% ==
S 60
Ham

iz e 60
Yegetables

g 60
Tur'.a

4R 70
Beef

JEE 70
Smoked Chicken

FEREHE 75
Quarter BB

with Jam LIS

I=Eo 8 45
Strawberry

BEE 45
Blueberry

HE R AT 4 45
Hazelnut Cocoa

BafiTEE - 45
Peanut Butter

FREITAR 45

Honey Mustard

BeiEN S ERSEEERE-TESEESBEE2 A

Whole Wheat

Sandwich

2EZA
Mg

Ham

B *

Vegetables

LR

Tuna

F&

Beef

b3

Smoked Chicken

FERIESE

Quarter BBQ

Flavered Sandwich

Bk =BEA
Wi

Ham

B o

Vegetables

Tuna

4E

Beaf

it i3

Smoked Chicken

FERE 5F

Quarter BBQ

Focaccia

HrE
K RE

Ham

BRI .

Vegetables

il

Tuna

4P

Beaf
Smoked Chicken

FERERE

Quarter BBQ

e HEMEEE

Wegatarian (Allium-Flavarad)

45
45
45
55
55
60

g

50
50
50
60
60
65

60
60
60
70
70

75

4 InE

Lacto Vegeatarian

"J‘E?‘Eﬁiﬁ Coffee Latte
NEEIMINE coffee Milk
B T BERENNZE Tea Latte

Jﬂﬂ:‘-"h%ﬁm Flavored Milk
oHE | B | BT

Brown Sugar | Matcha | Chocolate

TEA

e
oSk

$HRIALZE Ceylon Black Tea

R BELREE Green Tea

E] ﬂ%ﬁgﬁ Colong Tea s
FUBHELT % Toffee Black Tea s
Eﬂaﬁﬁ?I§ Litchi Black Tea e
P92 £ & 7% Turquoise Tea s

EXRBBAE eanl Grey Teae
* @A +15FHRIHAS +20FHAREE IS

FRAPPE
=LK

ﬁz%ﬁﬁl%;?_k;ﬂf Rovyal Tea Frappe
FRINE KD Matcha Milk Tea Frappe
ﬁﬁmﬁﬁfﬂ(;ﬂ} Chocolate Frappe
EENEEK Y Coffee Latte Frappe

EE = MEEAK ) Mochaccino Frappe

70
55
55
55

30
30

45
50
55

90
70

35
35
40
40
40
40
40

65
75
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LouisaFedtures
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